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FOR THE SKIES

Jeanne Sau, Chief Marketing Officer, MassMutual Asia
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As well as growing its customer base over recent
years, MassMutual Asia has also continued
to develop its range of innovative insurance,
retirement and investment solutions. These
efforts have been recognized with a number of
awards, including the coveted BENCHMARK
Wealth Management Awards 2016 - Campaign
of the Year.

On top of this success, three other MassMutual
Asia’'s products were also recognized, with the
firm picking up awards in the Retirement Product,
Critical lllness Insurance and Universal Life
Insurance categories.

FURTHER INNOVATION IN ANNUITIES

Back in 2002, MassMutual Asia was the first
insurer in Hong Kong to offer a guaranteed
lifetime annuity plan. The company remains at
the forefront of the industry, with a market share
of over 50% based on in-force annuity policies
in Hong Kong. This success is largely due to
innovative product design and a range of unique
features, both of which were recognized with the
Best-in-Class awards in the Retirement Product
category.

MassMutual Asia remains the only insurer in Hong
Kong to offer guaranteed lifetime annuity income,
effectively addressing the financial impact of
the longevity risk that Hong Kong people face.
The firm’s products also offer a high degree of
flexibility. From the age of 55, subscribers to the
Target Lifetime Annuity Saver may choose to
exercise the annuity option, or simply continue to
build the cash value of their policy until a later
date. Currently, most plans in the market offer
customers pre-set installment payments for a 10-
or 20-year period, which may not be adequate to
cover the risk of prolonged life expectancy.

Commenting on the award, Jeanne Sau, Chief
Marketing Officer of MassMutual Asia said: “We
cannot accurately estimate our lifespan, but we
can transfer the risk and ensure a satisfactory
retirement life. Mapping out one’s retirement with
an annuity plan that offers a guaranteed lifetime
annuity pay-out as the core income component
is becoming ever more essential. Such a plan is
instrumental in securing sustainable retirement
funds, effectively hedges against the risk of ‘living
too long, and avoids hitting the retirement tipping
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point. With increasing life expectancies,
it's critical that people have total peace
of mind about their financial well-being,
especially during their golden age.”

As well as providing reassurance to retirees,
MassMutual Asia’s Target Lifetime Annuity
Saver allows customers to choose from
seven different annuity options - the
widest range available in the market. For
instance, the “joint-annuitant” option
allows the spouse of the insured to
continue to receive the annuity for the
rest of his/her life, even after the insured
has passed away; and annuity payments
that increase over time help offset the
impact of inflation.

FLEXIBILITY IS KEY

Sau continued, ‘A well-thought-out
retirement plan should also be well
covered by risk management. Having
comprehensive health and medical cover
in place can help shoulder the ‘involuntary
expenses’ entailed when contracting a
critical illness” The unique benefits of
MassMutual Asia’'s PrimeHealth Extra
Saver impressed the judging panel in
the Critical lliness category. The offering
bundles critical-illness protection, wealth
accumulation and life protection into
a single policy. The plan is among the
most comprehensive now available, with
coverage of up to 116 major critical
illnesses and early-stage illnesses, and a
sum insured of up to HK$10,000,000.

Sau commented: “We're delighted
the judges recognized the market-
unique extension of life protection that
PrimeHealth Extra Saver offers. It enables
customers diagnosed with a critical illness
to take out a permanent life insurance
plan without the need to provide proof of
insurability, just when they need it most.

With  PrimeHealth Extra Saver, the
insured is able to make multiple claims
on the same policy, rather than relying on
one-off protection. Cancer sufferers, for
example, are able to claim up to five times
for treatment, with total benefits of up to
300% of the sum insured.

EVOLUTION IN THE LIFE
INSURANCE MARKET

MassMutual Asia also garnered the
Best-in-Class  award for  “Universal
Life Insurance, where its FLEXI-ULife
Prime Saver range was recognized.
The company introduced the very first
universal life insurance plan to the Hong
Kong market, challenging traditional life
insurance policies by offering flexibilities
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to accommodate the policy owner's ever-
changing protection and savings needs.
MassMutual Asia continues to shake up
the traditional life insurance sector by
developing a range of innovative and
attractive products especially designed
for the segment.

The FLEXI-ULife Prime Saver insurance
plan offers competitive cash values and
returns as well as a range of life benefit
options. Moreover, the plan includes
generous redundancy protection,
providing peace of mind during extended
periods of unemployment; while the
terminal-illness protection helps relieve
the associated financial burden.
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dreams are powerful
motivators that
enable us to move
our development
forward and pursue
service excellence. o,

CELEBRATING 20 YEARS
OF DREAMS

To mark the company’s two-decade
presence in Hong Kong, in late 2015
MassMutual Asia launched the “20 Years
of Dreams” campaign. The success of this
campaign was formally recognized with
the company winning Campaign of the
Year. The company successfully blended
traditional media advertising with social
media and other innovative approaches
to maximize penetration and reach large
numbers of potential new customers.

The campaign incorporated large-
scale outdoor advertising, including the
transformation of Tsim Sha Tsui MTR
station into the “MassMutual Station of
Dreams.” This alone enabled MassMutual
Asia to instantly reach 2.5 million MTR
commuters.

The campaign also captured the attention
of younger potential customers with a
presence on Facebook. Smart use of the
social media platform helped MassMutual
Asia to achieve more than 50,000 ‘hits!
Facebook users had the opportunity to
win a free trip to the Sky 100 observation
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deck in the ICC tower. Over two days,
6,000 guests celebrated MassMutual
Asia's anniversary and enjoyed spectacular
views from the tower, experiencing the
exhilaration of “flying high to achieve their
dreams.”

Ms. Sau was thrilled to receive the award:
“We took an innovative approach to
celebrate our 20th anniversary atop the
tallest building in Hong Kong, and made
the campaign a success. We are always
looking for new ways of engaging with
existing and potential customers, and
| think we did that with 20 Years of
Dreams’. Indeed, our customers’ dreams
are powerful motivators that enable us
to move our development forward and
pursue service excellence. Thanks to their
trust and unstinting support, MassMutual
Asia has been growing steadily, with
double-digit average annual growth in
new individual business. We look forward
to a brighter future with our customers
because we truly believe ‘MassMutual is
where dreams are made.” BM

Scan QR code for online version

BRI TENRIS BB




COMPANY AWARDS (INSURANCE) | MassMutual Asia Z=EZE

EHEEDMNIFFAERNERER
B IAAETRRAIFTAIRIR. BIAFNIRE
EmERY  HENEZ ARSI RIS
WA, EEE2016 (BE) FEME
EEXRN [FEEETY] RBAKE
KiE,

BRTYBEEKEI  SEBEDMETS
Sr=EERTIBIE BAER] . [fE%K
tRig] 0 [ERSk] |RIERD.

= Er =t s

H2002FEEZ BT MEBRILHEBE
BRETSEEILIR , AE—EEESE
EhiE  (HABENESRERIBS0%
DEE. LERLIhTA %mﬁﬁﬁjﬁhﬁs’]éuu
RETTRESBENERISE R MAEE
xE [BRER] iEuJEPﬁxﬂE?é EE
RiE] K EFRBUMEEGEES.

EXEEBRTNERGEEE——RIREM
RECSFSHEINRRE K EEME
EEHRERTSIEEBYRSMITENY
BER. 28— RIEmUEFR
B, [BEE0ELSFSR] EE—E
PlF , ERAESSEETRETHESFS
BEERERENREEE. BalHE
ABOBUABIRREFIEM 102205
FERS HIRERR  TARLUEHZ
FRABRRSTELSIM BER.

HRARER  XEEBTIMNERETH
REFEARERT . [RABLERMGS
SwEER , BATLUEERNTEE
fRER , LEARERKRETNE. (FREB
KRN OED |, REBERBFEFTE
ERAFEIZ BBRRAEE. EFTE
BHRARRARESHASFENR a3t
HinRSHNER , WAIBRRAERES
BINMEERIER. BEBANERSHR
AR, EESCAZRONEHBERAE
BEE K EERNEDTEEEENES
%A, |

[BEEEEFER] TEREBKA
ITHRRE  ERELEABNESE

miEE L BECZEETSHE. B2FlR
B [MeaFEe@EmAl BHE

T |:|:|:|II

S ]

ILJ\

B, MRERAZHEE  HE@BOHUEE
KWNELEERE ; M BEESFE]

R ERIEREIE R  BEREBRY
g?ge

FEEMREE

RARER - ARSI %/ER
UEREERE. AFAFERLBK 28
HERENERERRETGAIE [FFEHE
bl E’\J%%ﬁﬁ% J [BERRZE
Rl NBBEBCAETE Bkl &
BIRY— m%#J%"FﬁEZJED% LEEHE#F
BERE. MERBEMSRESRE—
RENA ; SHEIREZET16EREMNRH
Km, RESESEBBE—TE  ER
W% LR EEIIRIRETEIZ —.

[HPREEFERY [HRRRSE
Rl B [EESRRRE] (FHIEBF
= Lttﬁiiﬁﬁﬁﬂﬁ{%ﬂﬁ“ ZERERE
EKRNEFERTERER , THRMH
RREMNTIBES—HERESR. |

[BERERESER] MRA—RERMKS
RERE , MAF—RERIEEE , flnAE
ERHESERLXREE  BRESEES
AERIEREATI300%.

ASRIGTHIZAEE
SHEBZHNEEZ BE2BEEEAE
Bl  WELXE [BRESK] B [
BF&E] X, ZEEBDNEXRS
EEBELBERASREENRER | L
ERNBEEERERFRASRENFES
FHEENEE  TREFASRRERRX
EREBMERRRIR . SEEIE B RN & E I
BRE—RIBFMERSIDNER |
TEAN S (RIS M B AR T

[EREEERSE] RTRENRSIA9R

ESEEMEER ﬂ'ﬁgﬁﬁﬂ? E=ERR
BREE, W, FrEIEEERERE =
Eﬁﬁﬁﬁﬁﬁﬁﬁfnu\ Zily ; MAREEBR
[RRIEEERZRANMBERE.

=P 3

?L*Eé%:-l—ﬁ KB

B

7’%7%?

BEEME201 SFRIEH T [ EEE |
HEED  RNETEMI  TREAE
[FEHEEERE| BRRERE, A5
RS T BAEEES . iR
MEMAIFTE  REZETHILRSI
TREBEER.

WiEEESHTERT REFIIES &
ERRDIEBHILEITER [EEBH
BHE]  FBHEBZ25088ERE.

Lo | EIEHEE RSN EIR Facebookl 5|
Tﬁ@ BEEZFMNEE. ZEEE=M
L ERATREEFS  BEETERE
50,000xELE8, 7EiFHI9 , Facebook
BFEMEREIRKE ZEESky 1008
EE0M%E ; FHHEMNmEAA , EF
£21%6,0008 2528 T EEEEEMN
__-hﬂﬁﬁm,ﬁb ELrBEEEME
B, B (FLEE, RUZE]
ELET

RARHGERIEE , ik - [HM
EEBRENEEYLUFEANSXER
REEB_TBEF. EEEIFER
EAFEEBREREREEEFEZEBN
Wik, & [ELEE] EEHMMNE
ATHEN. FEL, WEFEMSE
BHRMEFERREREGREIE K
BH. BREFNEENRENE
EHEEDMSREA—BERSER
MEEASREBFIOERREEE(N
. EMNPSEEFASEERFHR
R, ARHMERE— B8 KRS
2EREZ] . 1

Scan QR code for online version

ER TR EETEARR AN

www.WealthAwards.asia 52




